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More than 1,850,000 Persons Surveyed 
for more than 800 cities in 48 States

A National Leader in Market Research 
for Local Governmental Organizations

…helping city and county governments gather and use survey data to enhance 
organizational performance for 30 years
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Purpose
Methodology
Survey Topics 
 Characteristics of Businesses
 Perceptions of the City
 Perceptions of the City’s Labor Pool
 Satisfaction with City Services
 Reasons Businesses Located in HB

Summary
Questions 
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To objectively assess the quality of City services 
that are provided to businesses in Hallandale 
Beach 

To identify ways improve the quality of City 
services that are provided to businesses in the 
community

To assess the City’s performance over time
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Administered during April 2014
A random sample of 201 business 
owners/senior managers completed 
the survey
Administered by mail and phone
Survey took the average respondent 
about 15 minutes to complete 
Many of the questions were similar 
to those asked on the 2011 survey
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Topic #1
Characteristics of the
Business Community
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Topic #2
Perceptions of the City 
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The City has a very strong brand.   The ratio of positive ratings to negative 
ratings for the overall quality of City services was more than 40 to 1.
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Topic #3
Perceptions of the Labor Pool 

in Hallandale Beach
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Topic #4
Satisfaction with City Services

and Priorities for 
Improvement
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Satisfaction improved in a majority of the areas that were rated
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Major Finding #5
Reasons Businesses Decided to 
Locate in Hallandale Beach 
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 The City of Hallandale Beach has strong brand among 
businesses

 Businesses generally have very positive perception of the 
City

 Satisfaction with City services has generally improved 
since 2011.  Of the 16 major services that were assessed on 
the survey:
 7 increased significantly
 6 were statistically unchanged
 3 decreased significantly

 Traffic flow is clearly the top issue for the business 
community

 The top two reasons businesses plan to stay in Hallandale 
Beach are: (1) the City’s low crime low and (2) availability 
of competitive leasing rates 30



Questions?
THANK YOU
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